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El Poder del “DONDE” en los Destinos Turisticos Inteligentes




TRAVELLER: Before The trip

What does it
look like?
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TRAVELLER: During The trip

What to do? ;Qué hacer?

What does it
look like?

:Como es?

How do | get
There?

¢Como llegar?




TRAVELLER: After The Trip

| went THERE Estuve ALLI

And it FELT like
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LET'S FIXIT BY GEOLOCATING PLACES

INFORMATION: Travellers will move around if

they know where they are going and where
the action is.

AWARENESS: Travellers will go and try local
gastronomy and shop for arts and crafts if
they know they exist and where to find
them.

LOCAL INVOLVEMENT: If Travellers go more
often to small towns and villages, locals will
get used to them and learn to love them.

DESTINATION INTELLIGENCE: Local
administrations will have a clearer picture of
businesses out there, where they are and
what their needs may be.




LET'S FIX IT VIRTUALIZING RESOURCES

INFORMATION: Travellers will visit places and
do things if they had an immersive experience
of them.

AWARENESS: Travellers will go and try local
gastronomy and shop for arts and crafts if
they see the products and places in VR.

LOCAL INVOLVEMENT: If Travellers feel inside
towns and participate in traditions and
culture, they'll want to live the experience for
real.

DESTINATION INTELLIGENCE: Local
administrations will have a clearer picture of
what travellers want through search patterns
and VR interactions.
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http://www.youtube.com/watch?v=ZeYgE-xLZnU
http://www.youtube.com/watch?v=ZeYgE-xLZnU
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GOOGLE
MAPS

Localizar su negocio en Google Maps.

Corregir 0 actualizar (a posicidn de su negocio.
Recuperar, eliminar o reclamar una ficha duplicada.
Verificar o transferir a propiedad de (a ficha.

Locate your business in Google Maps.
Improve or update your business location.
Recover, delete or reclaim a duplicate listing.
Verify or transfer the listing ownership.
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VIRTUAL ADEJE
GOOGLE MY BUSINESS

Actualizar sus horarios, descripcion y datos de contacto.
Optimizar su ficha con datos de interés.

Update opening hours, description and contact details.
Optimise your listing with important info.

GOOGLE
STREET VIEW™

Un fotdgrafo autorizado de Google Street View
realizard una fotografia para realizar una visita
virtual de su negocio.

Clientes de todo el mundo podran ver el interior.

Consiga mas audiencia y dése a conocer
compartiendo la visita virtual en sus redes
sociales.

A Google Street View trusted Photographer will
take a3 360 virtual visit photograph of your
business.

Customers from all over the world will be able to
see inside.

Share your virtual visit and get more attention in
social media networks.
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Adeje 2016

267 Businesses in the map
10 virtual tours

Adeje 2017

667 Businesses in the map
300+ virtual tours

100% OF THE CITY
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12 X 6 months jobs

3000+ Virtual Tours
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360 VR PHOTOGRAPHY

!

s
E o ¢
Ry Jn 7 T e
- o
i . - S
A .



http://www.francisortiz.biz
mailto:francis@francisortiz.biz
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http://www.francisortiz.biz
mailto:francis@francisortiz.biz
https://youtu.be/-pwp5VK3ig0?t=19s
https://youtu.be/-pwp5VK3ig0?t=19s

360 VR EQUIPMENT

Confidencial y propiedad de Francis Ortiz Creative Art & Design Studios - www.francisortiz.biz - francis@creasolutions.es - +34 615 684 195
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